


































































中图分类号 G206 文献标识码 A
Letting Music Achievement Realize Brand Dream
Du Yanyan
(School of the Humanities, Xiamen University, Xiamen 361005)
Abstract Brand music is an important cognitive sign of brand. The inclusive and hidden features of music can help
the brand touching with the consumer well, and affect their attitude towards the brand.












































































































THE BRAND BAND LOVE-IN Mike Tunnicliffe.
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